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#tkiindulopont

Forras: Statistik Austria, KSH
TSA szamlak, 2017/18, WKO,

World Bank, IMF
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Foglalkoztatott 1,2X

Ker.szallashely (sgy) 2,9X
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TSA elsodl. (GDP/EUR) 6,8x
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20 % tobb 3X tobb ker.
foglalkoztatott  szallashely

TSA (multiplik. GDP) %
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#TDM uj szerepben

Visitor Economy Strategie 2025
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Jahrhundertwende
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(nyitottsag és
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inspiracio)

#TDM uj szerepben
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#TDM uj szerepben
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#turizmus & boldogsag

austria.info

#FEELAUSTRIA
die endlich

gemeinsam im_
Schnee Freude
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#tadat az uj kincs — digitalis humanizmus
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#iregionalis kooperaciok

Posztkorona
turizmus-

Gjrakezdés
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#iregionalis kooperaciok

Austria

Travel & Tourism Competitiveness Index 2019 edition
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Poland

Travel & Tourism Competitiveness Index 2019 edition
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Czech Republic

Travel & Tourism Competitiveness Index 2019 edition
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Hungary

Travel & Tourism Competiiveness Index 2019 edition

Slovak Republic

Travel & Tourism Competiiveness Index 2019 edition

48th...

60th...

Key Indicators
Intsenationss tourst arnvas

inteenation tourism inbound recetpts

ST ingust GO ussa12m

USSET04 AN §
avarags rscsipts per amvat Ussues

Key Indicators

15785000 & TAT ingustry smpiopment 2100)08 & Intacrstioniss o4t antuts a0 &
Peie 4o internatior 34mmon &
Averags rscaipts per amval ussss

T&T ingustry GOP uss27s01mmon &

TAT industrysmpioymsnt asogpos §

Hungary Performance Overview

@ s

Slovak Republic Performance Overview

(O

(s i

- Cuturat

Sucmace

]
- s e
=@ b - ]




Neuroscience+Economics

#Neuroeconomics

dontéseink
tobbségét az agy
limbikus részében
NEM TUDATOSAN
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#neuromarketing
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#neuromarketing — jovo turizmusa

Abenteure,
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Quelle: b4p 2016
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#neuromarketing — jovo turizmus 2.0
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#Better Place

Metwork of European Regions for
a Sustaanable and Compelitive Tourism

NECSTouR
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Smart and
Inclusive
Governance

/

Connect People to
People

Balance Place,
People, Business
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Use a Holistic
Vision, Marketing
and Preservation
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